This book examines the complexities of lifestyles of the upwardly mobile middle classes in India in the context of economic liberalisation in the new millennium. Rich in ethnographic material, the work is based on empirical case-studies of urban, cosmopolitan India (through interviews and participatory observation), research material (such as grey literature, lifestyle magazines, homepages, advertisements), and illustrations (colour photographs and posters). It analyses new social formations and aspirations, modes of consumption and ways of being in contemporary urban India, offering a model of how urban India might be studied and understood in a transnational and transcultural context. The book takes the reader into the world of real estate advertising, where Brosius examines the leap of a city like New Delhi from a colonial and national capital to a global city, or rather, to 'world-class status', at the same time commenting on the high risks accompanying the seductive nature of a highly flexible and mobile career of the new 'global nomads'.
